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Who am I?



Who am I?



Some of my work...



What I’m no good at...

Sales

Marketing

Advertising

Statistics

Charts

Predicting the Future



What I’m good at...

Programming

Real LifeDesign



The Internet

Programming

Real LifeDesign



My work right now...



Web 2.0



The Old Model



The New Model



The Second Coming

Not “the next dot com bubble”

An interlinked set of technologies 
and approaches to using them

Small is the New Big

World Wide Web

Muddles the roles of “producer” and 
“consumer”



Under the Hood

Open Source

XML

Weblogs

RSS

Podcasting

Tags

AJAX

Mobile Devices



Open Source



Collaborative software development

Source code is released to the public

Software can evolve

Innovation can happen quickly

You get what you pay for (sometimes)

...but you can fix what’s broken

Open Source



Open Source Examples

Linux Apache MySQL PHP

FirefoxXEphem MapServer





Open Source APIs

Application Programming Interface

Web applications communicate (and 
thus cooperate) in a documented fashion

Allows new tools be be built to glue 
applications together

“Small Pieces, Loosely Joined”





Open Source APIs

My 
Website Plazes

Where’s 
Peter?

At the 
Marriott!



<rss version="2.0">
    <channel>
        <title>Advice of the Day (from the Old Farmer's Almanac)</title>
        <description>Daily advice from The Old Farmer's Almanac</
description>
        <link>http://www.almanac.com/</link>
        <lastBuildDate>Wed, 10 Aug 2005 00:01:21 +0100</lastBuildDate>
        <generator>FeedCreator 1.7.2</generator>
        <image>
            <url>http://www.almanac.com/rss/ofacoverrss.jpg</url>
            <title>Advice of the Day (from the Old Farmer's Almanac)</
title>
            <link>http://www.almanac.com/</link>
            <description>Daily advice from The Old Farmer's Almanac</
description>
        </image>

XML



XML

A “Rosetta Stone for data”

A simple way to structure information 
to allow for easy sharing

If software “talks XML” than it makes 
it easy to import and export data



<book>
    <title>The Old Farmer’s Almanac</title>
    <publisher>Yankee Publishing</publisher>
    <year>2006</year>
</book>

Structure



<book>
    <title>The Old Farmer’s Almanac</title>
    <publisher>Yankee Publishing</publisher>
    <year>2006</year>
</book>

Data



Weblogs



Weblogs

Personal online diaries or commentary

Atomic unit: the post

Reverse chronological order

First-person, passionate, quirky

Very “linky” – a network





Demo
“Let’s Make a Weblog Post”



RSS



RSS

Really Simply Syndication

Easy transport of posts around the web

Standard format (in XML) for 
representing a post

“A website isn’t a weblog without RSS”





Title



Body



Date



Topic



 <item>
       <title>There Goes the Neighbourhood</title>
       <link>http://ruk.ca/article/3067</link>
       <description>&lt;p&gt;I suppose it was unreasonable 
for us to expect that the CBC's web properties would remain 
advertising free forever.  But they'd been free and clear of 
adverto-clutter for so long that it came to seem to be in 
their nature.  But now we have:&lt;/p&gt;

&lt;img src=&quot;http://ruk.ca/images/cbcgoesbad.png&quot; 
width=500 height=206 class=&quot;CentreImage&quot;&gt;

&lt;p&gt;Good bye ad-free CBC... nice knowing you.  (Pointer 
from &lt;a href=&quot;http://feeds.feedburner.com/danmisener?
m=53&quot;&gt;Dan&lt;/a&gt;).&lt;/p&gt;</description>
       <category>CBC</category>
       <pubDate>Tue, 09 Aug 2005 17:25:27 -300</pubDate>
 </item>

Title



 <item>
       <title>There Goes the Neighbourhood</title>
       <link>http://ruk.ca/article/3067</link>
       <description>&lt;p&gt;I suppose it was unreasonable 
for us to expect that the CBC's web properties would remain 
advertising free forever.  But they'd been free and clear of 
adverto-clutter for so long that it came to seem to be in 
their nature.  But now we have:&lt;/p&gt;

&lt;img src=&quot;http://ruk.ca/images/cbcgoesbad.png&quot; 
width=500 height=206 class=&quot;CentreImage&quot;&gt;

&lt;p&gt;Good bye ad-free CBC... nice knowing you.  (Pointer 
from &lt;a href=&quot;http://feeds.feedburner.com/danmisener?
m=53&quot;&gt;Dan&lt;/a&gt;).&lt;/p&gt;</description>
       <category>CBC</category>
       <pubDate>Tue, 09 Aug 2005 17:25:27 -300</pubDate>
 </item>

Link



 <item>
       <title>There Goes the Neighbourhood</title>
       <link>http://ruk.ca/article/3067</link>
       <description>&lt;p&gt;I suppose it was unreasonable 
for us to expect that the CBC's web properties would remain 
advertising free forever.  But they'd been free and clear of 
adverto-clutter for so long that it came to seem to be in 
their nature.  But now we have:&lt;/p&gt;

&lt;img src=&quot;http://ruk.ca/images/cbcgoesbad.png&quot; 
width=500 height=206 class=&quot;CentreImage&quot;&gt;

&lt;p&gt;Good bye ad-free CBC... nice knowing you.  (Pointer 
from &lt;a href=&quot;http://feeds.feedburner.com/danmisener?
m=53&quot;&gt;Dan&lt;/a&gt;).&lt;/p&gt;</description>
       <category>CBC</category>
       <pubDate>Tue, 09 Aug 2005 17:25:27 -300</pubDate>
 </item>

Body



 <item>
       <title>There Goes the Neighbourhood</title>
       <link>http://ruk.ca/article/3067</link>
       <description>&lt;p&gt;I suppose it was unreasonable 
for us to expect that the CBC's web properties would remain 
advertising free forever.  But they'd been free and clear of 
adverto-clutter for so long that it came to seem to be in 
their nature.  But now we have:&lt;/p&gt;

&lt;img src=&quot;http://ruk.ca/images/cbcgoesbad.png&quot; 
width=500 height=206 class=&quot;CentreImage&quot;&gt;

&lt;p&gt;Good bye ad-free CBC... nice knowing you.  (Pointer 
from &lt;a href=&quot;http://feeds.feedburner.com/danmisener?
m=53&quot;&gt;Dan&lt;/a&gt;).&lt;/p&gt;</description>
       <category>CBC</category>
       <pubDate>Tue, 09 Aug 2005 17:25:27 -300</pubDate>
 </item>

Topic



 <item>
       <title>There Goes the Neighbourhood</title>
       <link>http://ruk.ca/article/3067</link>
       <description>&lt;p&gt;I suppose it was unreasonable 
for us to expect that the CBC's web properties would remain 
advertising free forever.  But they'd been free and clear of 
adverto-clutter for so long that it came to seem to be in 
their nature.  But now we have:&lt;/p&gt;

&lt;img src=&quot;http://ruk.ca/images/cbcgoesbad.png&quot; 
width=500 height=206 class=&quot;CentreImage&quot;&gt;

&lt;p&gt;Good bye ad-free CBC... nice knowing you.  (Pointer 
from &lt;a href=&quot;http://feeds.feedburner.com/danmisener?
m=53&quot;&gt;Dan&lt;/a&gt;).&lt;/p&gt;</description>
       <category>CBC</category>
       <pubDate>Tue, 09 Aug 2005 17:25:27 -300</pubDate>
 </item>

Date







Demo
“NetNewsWire”



Podcasting



Podcasting

Simply “Weblogs with Audio”

RSS allows for “file attachment”

Podcasting = An RSS “hack”

Podcasting = A new medium

You subscribe, audio arrives
(as if by magic!)



        <item>
            <title>Live From the Formosa Tea House, Session Four</title>
            <link>http://ruk.ca/article/2995</link>
            <description>blah, blah, blah</description>
            <author>peter@rukavina.net (Peter Rukavina)</author>
            <category>Live from the Formosa Tea House</category>
            <pubDate>Wed, 13 Jul 2005 15:00:22 -300</pubDate>
            <guid>http://ruk.ca/article/2995</guid>
            <enclosure url="FormosaTeaHouse-Four.mp3"type="audio/mpeg" />
        </item>



Podcast RSS Feed



Podcatcher



iTunes



MP3 Player



Tags



Tags

How do we categorize the web?

Not at all?

“Official” categories (like libraries)?

“Folksonomies” (like real people)?

Short: one or two words

Made up (if you like)

Easy to use



Tags



Tag Cloud







Tag Cloud



AJAX



AJAX

HTML + JavaScript + Back End Scripts

Improved user interaction

Applications that are more 
“desktop like”

Web feels less like “filling in a form”













Demo
“NewEngland.com Travel Search”



Mobile Devices



Mobile Devices



Mobile Devices

The first go at the “mobile web” 
was a disaster

Who wants to surf on their phone?

A few truly useful applications –
airline information and ???

Things get interesting when devices 
know where they are (and what other 
devices are around)



Today’s Mobile



Tomorrow’s Mobile



Under the Hood
Open Source

XML

Weblogs

RSS

Podcasting

Tags

AJAX

Mobile Devices



Real World Examples

Flickr

Google Maps

Plazes

43Things

Yankee Publishing



Flickr





API



Flickr Photos 
on My Weblog



Weblog



RSS



Tags



AJAX



Google Maps





AJAX



AJAX



API



Google Maps + 
Yankee Data



Plazes





Google Maps



Google Maps



API



RSS



Weblog



43Things







Tags



AJAX



RSS



Flickr API



Yankee Publishing



RSS







RSS













The Old Model



The New Model



The New Model



Charlottetown 
Bus Map

Work with no client

Data from bus company

Map by Google

Open source in (PHP, Apache)

Open source out (code released GPL)

Who’s the consumer?



The New Model

+



Walking Webserver



Walking Webserver



Web 2.0
Cheap, flexible, modular, open tools

Communication between applications

Collaboration trumps domination

Interactive elements are “desktop like”

Realizing the “web” part of the WWW

Consumers are producers

Producers are consumers



Web 2.0 + Magazines

No more “publication cycle”

Higher user experience expectations

Leverage the work of others

Leverage the applications of others

Contribute to the network

Less “destination,” more “participant”



The New Model



Contact Me
Peter Rukavina – Reinvented Inc.

www.ruk.ca
peter@rukavina.net
+1 (902) 892-2556

Visit my clients at:
www.YankeeMagazine.com and www.Almanac.com
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